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The Million Dollar Website Marketer's Idea Generator!
This report is brought to you by LuAnn Elliott
Of http://www.websuccesscentral.com
Discover how you can quickly and easily come up with powerful ideas for
articles, products, or anything else imaginable in a simple, four-step
formula…
…that will walk you through the idea-generation process!
Inside You Will Find:
• Why this ebook was created!
• The secret key to generating all great ideas!
• Exactly how to use message boards to find winning ideas!
• How to use the power of Alexa to your advantage!
• How Amazon’s detailed information can give you ideas that sell!
• How you can use the ideas of the past that have been proven to sell!
• Plus two FREE special reports that show if your idea will sell!
Special Report
By Hans Klein

Feel free to pass this report along to your email subscribers or website visitors. Just
visit http://www.WealthStartersInfo.com/Rebrand.html to get the tools to promote
and rebrand it.
This e-book was created by Hans Klein, Publisher of WealthStarters: Top Tips Ezine.

Discover how you can quickly and easily explode your website
traffic and online sales with a new, step-by-step, website
promotion tactic every week!
You will discover:
• Step-by-step tested copywriting techniques to get your website
visitors to buy!
• Step-by-step effective web design to increase your sales!
• Step-by-step instructions to generate sales with Google AdWords
(using little-known techniques).
• Step-by-step instructions to writing a powerful story that sells.
• Expert articles with proven traffic producing strategies!
• Q & A and website reviews to optimize YOUR personal online
business.
• Plus much more!

You can subscribe for free by sending an email to
mailto:kljos-6661@autocontactor.com or just visit
http://www.WealthStarters.com for more information.

Why this ebook was created!
Internet marketing can sometimes be very complicated. For every single
area of promotion, there is often more to cover than time allows.
And idea-generation is one of these areas. Often, top-marketers just tell
their readers to “go look at message boards” or to “just go look around” for
ideas.
Well, it’s not that simple. There is a process to coming up with ideas. It’s
much like baking a cake.
1. Just as in finding ingredients that are going to make a cake taste its best,
you’ve got to come up with several possible good ideas that are profitable,
but also interest you.
You are not going to finish a project if it does not interest you, just as you
wouldn’t eat a nut cake if you hated nuts.
2. After you have found the right “ingredients”, then you must put the cake
in the oven at the right temperature and let it sit for as long as the recipe calls
for. This gives your ideas time to form together for a truly powerful idea.
Here’s why:
The Secret Key to Generating All Great Ideas!
Have you ever felt like pulling your hair out, smashing your computer or just
screaming because you can’t think of a good idea for an article, your ad
copy, or a product idea?
We all have these moments from time to time… I like to call it “Marketer’s
block”.
But how do you overcome “Marketer’s block?”
Let me ask you a question:
Do you normally get great ideas when you are pulling out your hair?

Or does it happen when you’re in the shower, taking a walk, or about to fall
asleep?
If you’re like most people, your great ideas normally come when you’re
relaxed.
The reason is that once you relax, you stop focusing on a set solution, and
your subconscious mind puts together all of the information you have
collected.
Then, a great idea pops up while you are taking a walk!
3. Next, you must take the cake out of the oven and prepare it for eating by
letting it cool off and then you put on the icing. In the idea generation
process, this is your chance to review, refine your ideas and make them
absolutely irresistible.
4. Finally, you must taste-test (the cake) to see if people are going eat it up
(or buy).
If you are willing to follow this process through, you to will be able to
become an idea-generating genius and be able to come up with a good idea
in about the same time it takes for your grandmother to bake a cake.
Keep in mind, this 4-step formula:
1.
2.
3.
4.

Gather knowledge. I’ll show you where to look and what to look for.
Relax and incubate your newly-acquired knowledge.
Review the profit-mine of notes you have taken!
Find out if your product is a winner or a waste of time with two FREE
special reports.

Marlon Sanders releases the all-new totally updated CD version of "Create
Your Own Products in a Flash!" Now you can create your own products in
less time than you think -- and sell them for up to $100 a pop! Click here for
this limited time offer!
Get paid for this ad. Just click here to learn how.

Step 1 – Gather Knowledge
How to use message boards to find winning ideas.
Message boards are one of the most powerful places to come up with good
ideas because it is where people share their deepest frustrations and desires.
These feelings are valuable assets to know because they are the underlying
reasons people make their purchasing decisions on.
On message boards, people ask the questions they don’t feel they can figure
out easily on their own, and other members or board moderators answer
them.
The only problem with message boards is there is a lot of junk in between
the gems that throw one off course.
In short, your main goal is to look for your target-audiences’ deepest
problems, desires, and frustrations.
These are the things that people are going to wake up in the middle of the
night and look for on the internet.
So, here is what you look for on message boards:
1. Repeat problems – Just go through boards and count the number of
times a question is asked. Keep tally on a piece of paper. This will
come in helpful when you review your notes.
2. Questions and answers related to new products, strategies, or other
innovations in your field – These are valuable because they have not
been written about or explored.
3. Most important, look for something that interests you – If you’re not
enthusiastic about a subject, you will never put in the time and effort it
takes to succeed.
How to ask for information to get the best feedback on message boards:
Asking questions on a board can be a great way to get feedback on the
frustrations of potential customers in your niche.

Again, the only problem is you have to do it the right way.
1. Make your message easy to read by keeping paragraphs short and
using good grammar. This makes your post look like you are serious,
and others will feel more like taking the time to respond.
2. Don’t ask for ideas straight out. If anybody had a good idea, they
would probably not give it to you, unless you were incredibly
convincing.
You want to ask questions that will garner the right response. For example
if your niche was copywriting, you might go to a copywriting board and ask:
“What do you think are the most under-used copywriting techniques on the
internet?”
People like talking about themselves. Doing it this way will give them a
venue to do so, but you also have given a prompt for ideas to be expressed.
Also, the kind of responses you would get would be thought-provoking and
may give you something new to write about.
There are two different kinds of message boards:
Free message boards – You can find these at http://www.Network54.com
and some decent ones at Yahoo.
These boards are often not moderated by an expert, but a good board will
have active participation (and not be full of spam).
Private message boards – These are often found on membership sites, or you
have to be invited by a moderator.
On these boards, you will more often see knowledgeable questions and often
better answers.
What to do when you get to a good one!
Once you find good boards (active, but not full of spam) in your market,
take some notes on:

• Topics that came up often.
• Problems that have responses citing a similar problem.
• Anything that just strikes a cord with you.
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How to see what’s current with Alexa!
Alexa.com is the internet’s best source for seeing which websites are the
most popular. Although they are not entirely accurate, they can still give a
good picture as to which websites (and the products on them) are popular.
What these popularity rankings can tell us is which products or services are
receiving the most attention.
And if a product is receiving a lot of attention, then chances are, it is
addressing a concern and frustration of a market.
The best part about Alexa is they have popularity rankings for just about any
field on the internet. This allows you to see who’s dominating the market in
your area.
Just go to http://www.alexa.com/site/browse to browse through the different
subjects.
You can also check out the mover-and-shakers section at
http://www.alexa.com/moversandshakers to find downturns that may have
been a good topic months ago, but is now declining.
While at Alexa, take some notes on:
• Write about any downturns in website popularity that you notice in
your area.
• Why-top ranked sites in your market are receiving so much attention
(traffic)?
• Can you possibly add something or do it better than the popular sites
in your area?
These notes will allow you, later, to easily find out the deepest frustrations
and desires of your target audience.
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How Amazon’s detailed information can give you ideas that sell.
What I am about to show you is one of my favorite places to look for ideas.
The reason is that the ideas are already in front of you, and it’s quick and
easy to use.
Amazon offers a powerful tool that is not talked about much. They supply
the top selling books (updated every hour) in very detailed categories.
How to use this tool:
The internet is relatively new and extremely underdeveloped in many niches.
On the other hand, if you walk into Barnes and Nobles, there is a book for
every subject you thought possible, plus more!
This means the list on Amazon has thousands of ideas and subjects from
books that have not been taken and profited from on the internet.
So, all you have to do is go to http://www.Amazon.com and then click on
the “bestsellers” link.
Then, all you have to do is find the top-selling books in your category, and
Take notes on:
• Why they sell.
• What concerns do these top selling books address?
• Why would anybody in your market buy them?
Now, don’t think too hard about this. It will just be useful to have later on.
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How you can use the ideas of the past with public domain material!
Have you ever heard the expression “history repeats itself”? Well, ideas do
too. There is a great wealth of information that you can legally copy,
change, and mold so you can profit from it.
The only problem is some public domain material is questionable as to
whether it’s in the public domain, but some ways to find good material are:
1. http://promo.net/pg/ – This is a group of volunteers who make sure
books are in the public domain and posts the complete version of the books
at their website.
2. A great book to find out about public-domain material is: “The Public
Domain” by Attorney Stephen Fishman. He explains everything you ever
wanted to know about the public domain and how to go about finding it.
If you think you might want to work with this already-written material, then
do yourself a favor and check it out.
The best part of public domain material it’s there for your taking, and you
don’t have to do the work of writing it.
If you find something that interests you, but are worried that you can’t turn it
into a product, don’t worry about it yet. Just make a note of it, and keep
looking around. You may be surprised at the wealth of information you
find.
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Step 2 – Relax and Incubate Your Newly Acquired Knowledge
Great! You’ve done your research. That’s the hardest part, but it’s not the
most important. Earlier, we talked about the importance of relaxing because
it gives you time for all of the knowledge you have accumulated to bake.
So, the second step in the idea generation process is to take some time and
relax and forget your project. Just like popping a cake in the oven.
What will happen is that all the looking-around and notes you have taken are
being put together by your subconscious mind. Then, without even realizing
it, a great idea will pop-up when you’re sitting in a lawn chair in front of
your house with no shirt on.
So, go away. Go take a walk, take a day off, or do anything else that needs
to get done. Just don’t think about the product you are trying to find an idea
for.
Not thinking about it is the only way you can fully relax, and great ideas will
be able to flow.
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Step 3 – Review the gem-mine of notes you have taken!
Maybe some good ideas have come up, and maybe not. But whether you
realize it or not, the notes you have taken have a wealth information that
nobody, but you owns.
Inside your notes, you have the deepest desires and frustrations that your
audience wants the answers to. This is where all successful products come
from.

Let me summarize some notes you may have already taken
throughout this e-book:
1. Message boards –

• Topics that came up often.
• Problems that have responses citing a similar problem.
• Anything that just strikes a cord with you.
2. Alexa –
• Write about any downturns in website popularity that you notice in
your area.
• Why top ranked sites in your market are receiving so much attention
(traffic)?
• Can you possibly add something or do it better than the popular sites
in your area?
3. Amazon –
• The top selling books and why they sell.
• What concerns do these top selling books address?
• Why would anybody in your market buy them?
4. Public domain material - Just anything that that interests you.
Now, take some time to look over your notes. Once you have some possible
ideas, it’s time to move on to step 4.
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Step 4 – Get two FREE special reports on two ways to find out if your
new product idea is a winner and whether it’s worth your time.
Now that you have an idea or two, it is time to figure out if your idea will
sell. This step leads into other topics, so, below are two FREE reports
you can use to find out a products’ profitability.
Figuring out if your product or article idea is going to be profitable is an
incredibly important step. You don’t want to waste your time working
on a project that is going to completely flop and waste of all your money.
1. Step-by-step guide on how to research product ideas. Inside you will
discover:
• Helpful tools to get invaluable information on your products’
success.
• How to find out if there are people looking for your product
idea and how many.
• How to check out your competition, so you can see what you
have to do to beat them.
• 5 techniques to get a feel for potential affiliates, joint-venture
partners, and competitor profitability.
2. Step-by-step guide on how to create your own “crystal ball” with
surveys.
Inside you will discover:
• How you can use surveys to find out if your new product idea
will sell.
• How you can use surveys to optimize your product idea and
turn it into a million-dollar product.
• All the steps you must complete to get the response you want
from surveys.
You get these two FREE step-by-step reports, PLUS 3 FREE surprise ebooks (over $69.87 value) just for subscribing to my weekly FREE Internet
Marketing ezine, "WealthStarters: Top Tips."
To subscribe just click here and then send.
Remember: You can unsubscribe at any time and your name and email address will never be
shared, sold, or given away.
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DISCLAIMER AND TERMS OF USE AGREEMENT
The author and publisher of this report and the accompanying materials have used their
best efforts in preparing this report. The author and publisher make no representation or
warranties with respect to the accuracy, applicability, fitness, or completeness of the
contents of this report. The information contained in this report is strictly for educational
purposes. Therefore, if you wish to apply ideas contained in this report, you are taking
full responsibility for your actions.
EVERY EFFORT HAS BEEN MADE TO ACCURATELY REPRESENT THIS
PRODUCT AND IT'S POTENTIAL. EVEN THOUGH THIS INDUSTRY IS ONE OF
THE FEW WHERE ONE CAN WRITE THEIR OWN CHECK IN TERMS OF
EARNINGS, THERE IS NO GUARANTEE THAT YOU WILL EARN ANY MONEY
USING THE TECHNIQUES AND IDEAS IN THESE MATERIALS. EXAMPLES IN
THESE MATERIALS ARE NOT TO BE INTERPRETED AS A PROMISE OR
GUARANTEE OF EARNINGS. EARNING POTENTIAL IS
ENTIRELYDEPENDENT ON THE PERSON USING OUR PRODUCT, IDEAS AND
TECHNIQUES. WE DO NOT PURPORT THIS AS A “GET RICH SCHEME.”
ANY CLAIMS MADE OF ACTUAL EARNINGS OR EXAMPLES OF ACTUAL
RESULTS CAN BE VERIFIED UPON REQUEST. YOUR LEVEL OF SUCCESS IN
ATTAINING THE RESULTS CLAIMED IN OUR MATERIALS DEPENDS ON THE
TIME YOU DEVOTE TO THE PROGRAM, IDEAS AND TECHNIQUES
MENTIONED, YOUR FINANCES, KNOWLEDGE AND VARIOUS SKILLS. SINCE
THESE FACTORS DIFFER ACCORDING TO INDIVIDUALS, WE CANNOT
GUARANTEE YOUR SUCCESS OR INCOME LEVEL. NOR ARE WE
RESPONSIBLE FOR ANY OF YOUR ACTIONS.
MATERIALS IN OUR PRODUCT AND OUR WEBSITE MAY CONTAIN
INFORMATION THAT INCLUDES OR IS BASED UPON FORWARD-LOOKING
STATEMENTS WITHIN THE MEANING OF THE SECURITIES LITIGATION
REFORM ACT OF 1995. FORWARD-LOOKING STATEMENTS GIVE OUR
EXPECTATIONS OR FORECASTS OF FUTURE EVENTS. YOU CAN IDENTIFY
THESE STATEMENTS BY THE FACT THAT THEY DO NOT RELATE STRICTLY
TO HISTORICAL OR CURRENT FACTS. THEY USE WORDS SUCH AS
“ANTICIPATE,” “ESTIMATE,” “EXPECT,” “PROJECT,” “INTEND,” “PLAN,”
“BELIEVE,” AND OTHER WORDS AND TERMS OF SIMILAR MEANING IN
CONNECTION WITH A DESCRIPTION OF POTENTIAL EARNINGS OR
FINANCIAL PERFORMANCE.
ANY AND ALL FORWARD LOOKING STATEMENTS HERE OR ON ANY OF
OUR SALES MATERIAL ARE INTENDED TO EXPRESS OUR OPINION OF
EARNINGS POTENTIAL. MANY FACTORS WILL BE IMPORTANT IN
DETERMINING YOUR ACTUAL RESULTS AND NO GUARANTEES ARE MADE
THAT YOU WILL ACHIEVE RESULTS SIMILAR TO OURS OR ANYBODY

ELSES, IN FACT NO GUARANTEES ARE MADE THAT YOU WILL ACHIEVE
ANY RESULTS FROM OUR IDEAS AND TECHNIQUES IN OUR MATERIAL.
The author and publisher disclaim any warranties (express or implied), merchantability,
or fitness for any particular purpose. The author and publisher shall in no event be held
liable to any party for any direct, indirect, punitive, special, incidental or other
consequential damages arising directly or indirectly from any use of this material, which
is provided “as is”, and without warranties.
As always, the advice of a competent legal, tax, accounting or other professional should
be sought.
The author and publisher do not warrant the performance, effectiveness or applicability
of any sites listed or linked to in this report.
All links are for information purposes only and are not warranted for content, accuracy or
any other implied or explicit purpose.
This report is © copyrighted by Hans Klein. No part of this may be copied, or changed in
any format, sold, or used in any way other than what is outlined within this report under
any circumstances.
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